
Job Opening: Communications and Marketing Manager

Are you looking for a fulfilling job that provides opportunities for you to make a real 
difference to the community and youth through meaningful work? Are you looking for a 
place of work that promotes a culture of growth and development, while having fun? We 
are looking for Communications and Marketing Manager to join our growing full-time 
team.

Halogen Foundation aims to inspire and influence a generation of young people to lead 
themselves and others well, and we take that mission seriously with our staff as well. 
Being a youth development organisation, we work with the youthful vibrancy of our 
stakeholders and students, ensuring that while we do the social good of building young 
leaders and entrepreneurs, we also do the personal good of building a staff team that is 
enabled to do their best work.

As a Communications and Marketing Manager, you will lead the communications team as 
an integral part of the organisation. You will be in charge of all corporate communications 
and cause marketing, along with managing how we interact with our external stakeholders. 
You will report directly to the Chief Operating Officer, and oversee all functions of the team.

Responsibilities 

• Oversee all aspects of the external communications done by the organisation
• Lead a team of executives to deliver on key results that will support the organisation in 

branding, visual identity, marketing, and corporate communications
• Formulate the organisation’s digital marketing and content marketing strategy and 

develop tactical marketing plans for each of our product and programme lines
• Execute digital and content marketing plans through all current platforms, working 

closely with the communications team to develop content for organic and paid posts
• Track and analyse effectiveness of marketing through Google Analytics and other ROI 

tracking systems



A typical week at work involves 

• Influencing all communications projects directly and charting their aim
• Stand-ups and 1:1s with your team, getting updates and making strategic decisions to 

break down barriers for them
• Developing and adhering to the communications strategy of the organisation
• Setting and maintaining the standards for operational effectiveness and efficiency
• Participating in top-level management meetings as part of the organisation steering 

team

What You’ll Achieve 
By the end of your first month,
• You would have a working understanding of the ins-and-outs of the charity organisation, 

social service sector, and our communications state of play
• You would have built a healthy working relationship with your team and built an 

understanding of each other’s working styles
• You would have a clear view on what you would like to achieve for the organisation in 

the short- and long-term

By the end of your sixth month,
• You would have contributed significantly to the communications and marketing outputs 

of the organisation
• You would have devised a well-rounded strategy that is actively deployed and adhered 

to, pertaining to digital marketing and content marketing
• You would be the first port-of-call for all things related to communications for any other 

department

By the end of your first year,
• You would hold an expert understanding on the needs and value of the communications 

team
• You would be an effective leader in the organisation and a mentor to your own team
• You would have achieved an increased reach, engagement, and brand presence for 

Halogen Foundation



What You’ll Get 
• A competitive package that includes healthcare, welfare, insurance, and travel 

allowances
• Annual leave of 14 days, and utility of flexi-work and telecommuting schemes
• You will have the opportunity to make a substantial impact on the youth development 

scene in the region
• You will gain first-hand experience in managing marketing and communications for a 

nonprofit organisation in Singapore
• You will interface regularly with the CEO, CTO, and other managers as you work with 

each department on their day-to-day
• There will be regular 1:1 sessions that explore your work, discuss your future options, 

and open up new opportunities for your career and development
• You will have a chance to explore other competencies such as training & development, 

event management, and impact measurement

Requirements 

• At least 3-5 years of experience in a digital marketing role
• Experience using Facebook Business Manager, Google Adwords, Google Analytics, 

Mailchimp, and Hootsuite. HubSpot certification is a plus
• Experience in managing or leading a team would be highly favourable
• Passionate in youth development and our agency as people who can build the future of 

Singapore, putting people above all else
• Enjoy a fast-paced working and learning environment
• Strategic and data-driven in decision making
• Strong interpersonal skills and communication skills across various levels  stakeholders
• Willing to take reasonable risks, make healthy mistakes, and learn from them
• Meticulous and detail-oriented, with a composure that can handle stressful situations

How To Apply
• Send your cover letter and resume to nimas@halogen.sg with the subject title: “Job 

Application – Communications and Marketing Manager”
• Your cover letter should include the following:

1. Why you are interested in working at Halogen Foundation
2. Why you are a good fit for this role
3. What excites you about youth development
4. The answer to this question: “Based on your current assessment of all Halogen 

Foundation digital assets, what are we doing right and what are we doing wrong?”
• Your cover letter should not be more than 500 words long



About Halogen Foundation 
Founded in 2003, Halogen Foundation Singapore is an Institution of a Public Character 
(IPC) charity focusing on building young leaders and entrepreneurs. Defining leadership 
and entrepreneurship as influence, Halogen Foundation believes that every young person 
has innate potential to influence and lead, becoming positive change-agents. By 
developing an entrepreneurial mindset, youths can be further equipped to contribute 
positively to society.

Halogen Foundation aims to make quality character education available and accessible to 
all youth, regardless of background, race, income, or religion - with particular focus those 
who are disadvantaged, come from challenging family backgrounds, and/or are in need of 
financial assistance.
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